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Through happy employees,
we desire to see smiles from customers.
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We serve convenience to all communities.
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To create customer engagement with quality product
and service assortment by “Harmony” management
and to enhance good relations with society and community
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YEARS
OF COMMITMENT
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To care and cherish, through giving back and engagement
CP ALL in harmony with the society for more than 27 years
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To care for you through thick and thin

To cherish your smile with warm, healthy meals

To give back to the society

To engage as a family
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To make every day a good day for everyone
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CONVENIENCE STORE SERVICES
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FINANCIAL SERVICES READY TO EAT AND BAKERY SERVICE
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EDUCATION SERVICES AND RETAIL BUSINESS
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INFORMATION SERVICES
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MARKETING COMMUNICATION SERVICES
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MANAGMENT SERVICES TO LOGISTIC
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WHOLESALE SERVICES
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Cash & Carry
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Atthe heart of CP ALL's organizational
strength and success are our
employees, who are highly valued
as the Company's prized assets. Our
equal opportunity policy recognizes
the value of every graduate,
irrespective of their place of study,
and welcomes them into our family.
We are committed to providing fair
remuneration and training, along
with a platform for employees to
innovate and challenge themselves.
We believe happy staffs can bring
a smile to our customers’ faces, and
to achieve that our employees need
to have a good attitude towards
the Company, and be content with
their jobs. Only then can they spread
joy and happiness to customers,
communities and society as a whole.

Consumer rights and justice are
our main responsibility at 7-Eleven.
We pride ourselves on being the
community store with a mission
to deliver maximum customer
satisfaction through quality products
under the Quality Assurance Program,
from the start to the end of the
value chain. Consumers can be sure
that they will get tasty, safe, and
nutritious food that will contribute
to their health and quality of life, at
a fair price, across the country.

Recently, climate change and global
warming has been affecting lives on
an international scale. As a leading
retail business with a real and solid
eco-conscience, CP ALL has been
actively implementing the 7 Go Green
strategy to minimize environmental
impact. This includes the energy-
efficient 7-Eleven prototype store
at Tara Square on Chaengwattana
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Road, participation in the Carbon
Footprint Label Scheme, the energy-
saving and eco-friendly distribution
center prototype at Mahachai DC,
and the Think Bags campaign aimed
to reduce the use of plastic bags.
The 7 Go Green strategy answers to
Thailand's pledge in keeping global
mean temperature increase less
than two degrees Celsius, and to cut
down greenhouse gas emissions by
20-25% by the year 2030, as a part
of the agreement at the Conference
of the Parties to the United Nations
Framework Convention on Climate
Change (COP21) in Paris in 2015.

Giving and sharing have always
been at the heart of Thai society.
To reflect this, the company
draws on its own corporate core
competency to work to improve the
quality of life of the people through
promoting quality education. Through
the Panyapiwat Technology College
and the Panyapiwat Institute
of Management, CP ALL offers
innovative bilateral education that
combines academic and real-life
work, and scholarships for students
who wish to further their studies. We
have been continuously supporting
the youth by strengthening their
skills in various areas, by inspiring
them to be better readers and writers
with programs such as the Love
Reading, Literature Seeds, and the
7 Book Awards, by helping them
morally through Bring Temples to
7-Eleven and Buddhist Teachings for
the Young, and intellectually through
the game of "Go". We take these
efforts seriously, so thatin the future
our youths will become intelligent and
honest citizens, and help propel our
society forward.
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For nine years, CP ALL has been
active in providing modern retail
business management training for
mom-and-pop store owners and
interested persons through a
series of seminars called Creating
Sustainable and Wealthy Grocers,
which is open to the public free of
charge. We organized Sustainable
Café Management trainings for coffee
shop owners. Channels are created
for SMEs to be able to distribute their
products through 7-Eleven networks,
where various programs are initiated
to develop the knowledge and
capabilities of its business partners
to bring the standard up to meet
consumer expectations. This agrees
with the National Agenda that gives
priority to SME development, as they
are the foundation of our economic
system, and can become a force that
can help drive the economic growth
of the country.

All of this boils done to one important
fact: when every part of the supply
chain is strong, stable, and able
to produce quality, innovative
products and solutions, the chain
becomes unbreakable and can
deliver wonders to consumers.
CP ALL Public Company Ltd., and all
its subsidiaries are committed to
develop a meaningful value chain to
answer to our communities’ needs
and contribute to the quality of life
in our society.

Korsak Chairasmisak

Chairman of Executive Committee
CP ALL Public Company Limited
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To care and cherish,
through giving back
and engagement
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The CP ALL group is committed to running

a business that is socially responsible and this is
embedded into our mission statement. We wish
to build a good relationship with our community
and society with good governance, finding

the needs of the community and society, and
find practical ways to fulfill them. CP ALL aims to
care, and cherish, through giving back and
engagement, to increase public reception and
admiration and create smiles on the faces of

our fellow Thai people.
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Guiding Young People to become
Professionals

To provide young people with educational
opportunities, CP ALL founded the Panyapiwat
College of Technology offering programs at vocational
levels. Vocational diploma students pursue their
classroom studies at our Panyapiwat Education
Centers, while those desiring to further their
education can go on to the Panyapiwat Institute of
Management, which offers undergraduate degree
programs with a dual focus on theoretical learning
and practical internships in students’ direct field of
study.
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Safe Foods for a Better World

With an aim to provide nutritious and delicious food,
CPRAM's extensive recipe development, ingredient
sourcing, and world-class manufacturing processes
ensures the quality of foods produced. CPRAM
manufactures for leading international brands and
also produces own brands, from “Jade Dragon” dim
sum, and “Deli Thai” and “Delicasia” ready-to-eat
meals, to “Le Pan” bakery, and also offers “CPRAM
Catering services”.
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Convenient Bill Payments Anytime

Providing convenience to meet the changing needs
of modern life, Counter Service Ltd. accepts bill
payments 24 hours a day through 7-Eleven, fulfilling
the company policy of serving all the consumer needs
everywhere by ensuring convenience and confidence.
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Innovative Digital Cash Cards

Thai Smartcard Ltd. is a provider of “SmartPurse”
service for convenient, quick and reliable payments.
Business partners can utilize the Smart Chip
technology to answer to a wide range of consumer
needs and create a competitive edge. We aim to make
Thailand a no-cash society.
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Advanced Technology, Biggest Heart

GoSoft (Thailand) Ltd. was founded to provide IT
support to 7-Eleven and other subsidiaries of the
CP ALL Group. GoSoft offers consulting services and
high-performance software development while
helping to protect the environment of today and
tomorrow.
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Retailers’ True Friend

At the heart of CP Retailink Co., Ltd.'s business model
is 24-hour after sales services. As the authorized
distributor of equipment and supplies for convenience
stores and retailers, the company is fully equipped
with 1,300 fully-trained technicians in 50 outlets
throughout the country, and an occupational training
program focusing on coffee shop management which
aims to provide jobs and help communities.
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Retail Happiness

To cater to new age consumers’ demands, the
platform used for Seven Catalog is developed and
transformed into a retail management company called
Twenty Four Shopping Co., Ltd. The company provides
a wide variety of products and 24-hour distribution
channels namely catalog on book, catalog on shelf,
online shopping, and 7-Eleven convenience stores.
Visit Twenty Four Shopping at www.24shopping.co.th
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Marketing Communications for a Better
Society

MAM Heart Ltd. is a professional creative
communications house, with an aim to create one-stop
communications services, including image
management and public relations. Its credits include
the TV ad campaign ‘The Everlasting Teacher’ created
to promote a sense of gratitude among Thai youth
towards their teachers, who continue to dedicate their
lives to the school, even after retirement.
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A Leader in Logistics Services

An integrated third-party logistics (3PL) provider,
Dynamic Management Ltd. leads the industry with
high-quality services. The company is committed to
its role as a long-term business partner to its clients,
sharing in the development and promotion of
supply-chain management capabilities and
management of logistics processes at the international
level.
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Knowledge for Society

The main focus of Panyatara Ltd. and All Training Co.,
Ltd is to provide educational, training and human
resources development services. By enlisting teaching
staff and speakers with both theoretical and practical
experience in retail and human resources, the
company aims to improve work attitude and skills
by designing and developing program curricula that
match client’s needs.
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Cash & Carry

Partner for Your Business

Siam Makro Public Company Limited operates a members-only cash-and-carry
wholesale business, with a focus on customers and an aim to become partners with
professional entrepreneurs. The company focuses on providing a wide selection of
quality products and business solutions to create the best commercial offer for its
target customers, who are independent retailers and food business operators, hotels,
restaurants and catering businesses. Makro now has 92 stores nationwide.
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Growing Together with
Happy Employees
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The Company's
employees are a valuable
resource and key to
successfully achieving
its set goals. We believe
our employees are
members of the family,
and if they are treated
well and content with
their jobs, they will
spread joy and happiness
to customers, communities
and society as a whole.
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EQUAL OPPORTUNITY PROGRAM

Our equal opportunity policy
recognizes the value of every
graduate, irrespective of their
place of study. Today, the
Company’s 120,000 employees
from diverse educational
backgrounds are treated fairly
and without discrimination.
The Company has also
developed a clear career path
for each position in order

to provide opportunities

for employees to advance
according to their skills.

EMPLOYEE TRAINING AND
DEVELOPMENT

CP ALL is committed to
continuously train and develop
skills for employees for every
position at every stage of their
career path. Both in-house and
external training are organized
regularly, in addition to ethics
and moral values training.

To create an atmosphere of
never-ending learning,

the Company has organized
programs such as the School
of Fish program, the President
Awards, The Process Excellence
program, and a brand-new
project called the Chairman
Vision, to move towards
becoming a truly innovative
enterprise.
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FAIR REMUNERATION AND
EMPLOYEE RIGHTS

The Company has a
remuneration and welfare
system that is fair,
appropriate and comparable
to other leading companies.
The Company does not
employ illegal or unfair
labor practices and all
employees are treated
fairly, without decisions
being made based on
personal relationships.

In addition, CP ALL provides
numerous employee rights
such as the right to take
leave and transfer Channels
for communication between
employees and high level
executives have been
established to allow
executives to understand
and directly listen to
various problems and
suggestions from
employees. This in turn
creates security for
employees, confidence in
the Company, and employee
dedication to performing
their duties well.
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BENEFITS FOR A HIGHER
QUALITY OF LIFE

In the area of employee
welfare, CP ALL focuses

on the quality of working
conditions and treats all
employees equitably. An
employee satisfaction
survey is conducted
annually by research
experts. Based on the
survey, benefits such as
hospital fees for employees
and their family, life and
health insurance for
employees, provident fund,
and the Employee Joint
Investment Program (EJIP),
now in its second edition,
valid for five years (from 1
July 2012 - 30 June 2017)
have been organized.
Additionally, scholarships
for employees and their
children, loans for in-patient
hospital admission, and
housing loans have been
set to meet the diversified
demands of employees.

BETTER WORKING ENVIRONMENT FOR ALL

Caring for the safety of its employees, the Company
organizes regular safety trainings in accordance with
the law. Fire drills, first-aid training, and electrical safety
trainings are carried out regularly. Furthermore, safety
committees have been elected to train employees in
different safety situations, create safety & prevention
programs, and carry out the 7s guideline for a better and

safer workplace. ®
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Quallt Food to Protect
Consumer Rights
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QUALITY FOOD FOR
CONSUMERS

Before they make their
way to 7-Eleven, all food
products from CPRAM's
kitchen go through an
internationally recognized
quality assurance process
encompassing the entire
value chain. The quality
assurance process is
constantly revised and
updated to comply with
the latest food safety
standards and protect
consumers from all
possible risks.

1. QUALITY SELECTION AT
THE START

CPRAM imposes strict
regulations to its suppliers,
and raw materials must be
bought from the best
sources that meet
international standards
including HACCP, GMP, BRC
and GAP. Random testing
for residual chemicals

and Acceptable Quality
Levels (AQL) is routinely
performed as part of the
value chain management
and also to create added
value for the entire supply
chain.

2. METICULOUS PRODUCTION

Production and processing
at CPRAM's plants are
governed by a stringent
hygiene monitoring system
under the HACCP standards,

Corporate and Social Responsibility Report 2015
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which identifies four critical
control points: 1. Screening/
sifting of ingredients 2. Heat
processing 3. Freezing or
chilling and 4. Contamination
inspection using metal
detector and X-ray machine.
In addition, CPRAM adheres

to internationally recognized 3. anuilsziiule s danemns
standards 1SO 9001:2000, 2 [ U N 4
SO 14001, TIS 18001 and EATmnTIEAHan T
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THE 2015 AWARD CEREMONY for The Deming Prize
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The Union of Japanese
Scientists and Engineers: JUSE
has awarded CPRAM with the
prestigious Deming Prize 2015,
for the exceptional Total Quality
Management (TQM) and
world-class management
standards within the company.
CPRAM s the first ready-to-eat
food manufacturer in the world,
and the first company within the
food industry in Thailand to
receive this award.




CUSTOMER RELATIONSHIP
MANAGEMENT

The Company gives
importance to and cares
for customers by ensuring
high quality products and
services which will bring
customer satisfaction. The
Company has established
a clear policy regarding
fair treatment and
responsibility to customers
in its Codes of Business
Ethics and Employee
Regulations Handbook
which are generally
disseminated and known.

In realization that our
products and services

can make a big impact

on customers’ lives, the
Company provides several
channels for customers to
search for information,
make business
appointments, and send
complaints via store
branches, post,

the Company's website
and Call Center.

The customer care
department is fully trained
to answer questions

and take on customer
complaints, to monitor
and take care of customer
problems, and to protect
customer's lawful rights. ®
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Going Green for the Environment
Jpidmwsoon ‘Uuisudiied’
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7 Go Green is CP ALL Group's environmental strategy to become

the leading retail business with a real and solid eco-conscience and

a mindset to minimize energy usage. Our Operation Green helps employees

become eco-conscious, and makes 7-Eleven a part of the local community,
and friendly to the environment.
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ENERGY-EFFICIENT STORE

The 7-Eleven store

at Tara Square on
Chaengwattana Road is

the first convenience store
in Thailand and the AEC to
receive the TREES Platinum
Green Building Rating,

the highest rating from

the Thai Green Building
Institute (TGBI) according
to the Thai's Rating of
Energy and Environmental
Sustainability (TREES)
standards. TREES standards
cover building design,
construction and
management; layout plan
and landscape; water,
energy and air conservation;
construction materials

and resources; indoor
environmental quality;
prevention of environmental
impact; store equipment;
and other innovations.

- CARBON FOOTPRINT
CERTIFICATION

The 7-Eleven Tara Square
store is the first and

only convenience store

in Thailand to receive
certification for successfully
meeting the requirements
of the Carbon Footprint
Label Scheme from the
Thailand Greenhouse Gas
Management Organization
(Public Organization) in
September 2014. The
7-Eleven Tara Square store
had total carbon emissions
of 516 kg/year from its
activities.
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The Company recognizes
the importance of the
country’s greenhouse
gases reduction policy
according to the National
Climate Change Master
Plan which states reduction
of CO2 emissions in the
range of 7-20 percentin
2020 as well as support
for domestic voluntary
carbon market. Thus, the
Company nominated the
7-Eleven Tara Square store
to participate in the Carbon
Footprint for Organization
Program as well as the
Carbon Offsetting Program.
The 7-Eleven Tara Square
store offset a total of 167
tons of CO2 emissions.

Furthermore, the 7-Eleven
Tara Square store and

the Mahachai Distribution
Center, which is the
prototype for energy-
saving and eco-friendly
distribution center, have
been certified “Zero
Carbon Footprint” and
have been selected as
model organizations

by the GHG Reduction
project, organized by the
Thailand Greenhouse Gas
Management Organization
(Public Company).
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7 Go Green is the Company's environmental
conservation strategy. Established in 2011, 7 Go Green
aims to make the Company the leader in the retail
business that cares for the environment in relation to
energy efficient and environmentally friendly stores,
plastic bag waste management, Green Logistics, and
Green Products.

- EXPANDING TO EXISTING
AND FUTURE STORES

Owing to the success

of the prototype store,
the Company plans to
utilize these technological
advancements in our
existing and future
7-Eleven stores.

¢ Building Envelope Heat
resisting materials are used
in compliance with the
Green Building standards
such as roof insulation,
low-e insulation glass
panels, skylight, and heat-
reflecting roof and wall
paints.

e Equipment Within three
years, we aim to replace all
light bulbs with the more
efficient LED, and reduce
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the number of bulbs by 30%,
substitute R22 in all CFC-producing
refrigerators and cooling systems,
use Digital Scroll Compressor
coolers for better energy efficiency
and less noise pollution, opt for
inverter air conditioning systems,
and discontinue the use of
refrigerator glass door defoggers.

¢ Behavior Through continuous
training programs for store
managers, staffs, and interns,
encourage the correct and most
efficient methods of equipment
usage to and care to reduce energy
consumption.

Reduce Plastic Waste

In 2016, our Kidtoong Kidtoong
(“Think Bags") campaign is in

its fifth season, organized in
cooperation with the Department
of Environmental Quality Promotion
(DEQP), Green World Foundation,
and Thai Webmaster Association.
It has been on the national agenda
to raise awareness of

the importance of using our
resources efficiently and reduce
the number of plastic bags, and
lessen the impact we make on

the environment.

In-store campaigns

- Through FC Conference, staffs
are trained to ask customers at
the end of their purchase whether
they would like a plastic bag.

This has been done in four areas in
Bangkok, the North, and the South.



- Social responsibility training for
store managers and assistant
managers nationwide.

- Point of Sale communication to
reduce the use of plastic bags at
cashiers.

- Implement the “Say no to plastic
bags"” campaign, aimed at store
employees and consumers, on the
15™ and 30™ of every month, from
15 August 2015 onwards.

Out-of-Store Campaigns

- “Say no to plastic bags” community
banners at areas RN (North) and
RS (South).

- Cooperate with Thammasat
University (Rangsit Campus) and
launch the “7-Eleven: Say no to
plastic bags” campaign aimed at
university students to reduce the
use of plastic bags in more than 10
branches of 7-Eleven within the
campus.

- Initiate the “Thai Youths reduce
plastic bags” campaign in network
schools namely Prommanusorn
Phetchaburi School,
Suankularbwittayalai Rangsit
School, Mahidol Wittayanusorn
School, Chonkanyanukoon School

in Chonburi, Yupparaj Wittayalai
School in Chiang Mai, Pibulwittayalai
School in Lopburi, Khon Kaen
Wittayayon School in Khon Kaen.
Up until the academic year of 2015,
36 schools, and more than 50,000
students have participated in

the campaign.
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Educat\i&).h'al support for
Thailand's Youth
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Education for Practical
Applications

Believing that education is
the key to a better society,
CP ALL started to offer
modern retail bilateral
education that combines
academic and real-life work
in 1993, offering students
internship positions in
7-Eleven stores. This
developed into a work-
based learning model where
students can gain practical
experience through on-
the-job training, and later
in 2005, the Panyapiwat
Technology College (PTC)
was founded. The college
offered vocational
certificate programs in
retail business and electric
power engineering in 20
Panyapiwat Learning
Centers across the country
and its network of more
than 72 vocational colleges.

In 2007, CP ALL founded
the Panyapiwat Institute of
Management (PIM), offering
bachelor’s, master's and
doctoral programs. To date,
the institute has produced
more than 11,000 highly-
trained graduates, most of
whom received scholarships
from CP ALL. The institute
was founded with a vision
to create equal opportunity
in education, and to offer
education programs that

Corporate and Social Responsibility Report 2015
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can guarantee employment
after graduation. The
innovative work-based
learning program is offered
in many disciplines that are
coherent to the country’s
labor needs, the latest
being industrial agricultural
management, opened in
2015.

Owing to the quality of
education and continuous
development, the
Panyapiwat Institute of
Management has been
accredited by the Office
for National Education
Standards and Quality
Assessment (ONESQA)

for the third round (2011-
2015) as aneducational
institute with a development
policy based on the
educational quality chain
“Innovation Based Learning
Model: IBLM"

CREATING LOVE OF LEARNING

With an aim to make
Thailand a learning society
equipped with quality
citizens, CP ALL has
carried out two branches
of development programs
for the country’s youth by
taking into account their
interests, age-appropriate
skill development, and
continuous learning.
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1. Promoting holistic language skills

Since 1999, CP ALL, in association with the
Srinakharinwirot University, the Writer's Association of
Thailand, and Thai Language Teachers’ Association, has
created numerous events to promote holistic development
of the Thai language in youths, such as the Love Reading,
Literature Seeds, and 7-Eleven Discovers Dream Cartoonist
projects. Additionally, the "7 Book Awards” was organized
annually to find, support, and give recognition to quality
writers, and to create a habit of reading in Thai society.

In 2015 the “Poetry Stairs” program was founded to help
youths develop an array of literature skills.
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2. Sharpening of the mind
with Go

CP ALL has been successful

in promoting the game of Go,
helping it gain popularity among
Thai youths. We also host Go
tournaments regularly such as the
King of Go Thailand Tournament,
Thailand 16 Dan Go League, and
the BMA Kids Go Tournament,
and promote the game through
an online channel at www.
thaigogenius.com.

According to a study carried

out by Mahidol University, Go
improves intelligence, creativity
and analytical thinking. Go players
experience improved results in
focus, memory and organizational
skills. H
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Supporting Communities and
Improving Quality of Life
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CP ALL realizes the importance of serving communities in order to

strengthen communities and improve the quality of life of the people and

local operators. The Company utilizes its Corporate Core Competency related

to its nationwide store network, retail business management, and education
system to support communities, both in times of normalcy and distress.
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A Society of Sharing
We pride ourselves in
providing convenience
to our community, and
aim to go beyond that.
It is our mission to

build relationships, and
together with all sectors
of the society, strengthen
local communities and
offer support to the the
underprivileged.

- Scholarships for
Occupational Training
In cooperation with

the Southern Border
Provinces Administrative
Center, the Company
granted scholarships for
occupational training of

youths who are the children

of deceased or disabled
persons who served in

the line of duty in the
southern border provinces.
The Company provides
scholarships throughout
the program as well as
covers accommodation
until the completion of the
vocational or bachelor level
at institutions participating
in the Company's bilateral
vocational education
program.

- Scholarships for children

of grocery store owners
The Company joined

forces with the Ministry of
Commerce to provide 1,000

free scholarships to children

of grocery store owners

to study at Panyapiwat
Technological College in
order to bring back the
knowledge to develop their
family store.

Corporate and Social Responsibility Report 2015
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- Retail knowledge transfer
Continued transfer of retail
knowledge to grocery stores or
mom-and-pop stores so that

they can adapt the knowledge to
operate their business sustainably.
The Company organized the
seminar “Creating Sustainable

and Wealthy Grocers” for small
retail operators and interested
persons, with experienced speakers
both from within and outside the
Company. To date, over 6,500
persons have attended the
seminars.

- Distribution Channel

for SMEs

Supported the channel for SMEs
to distribute their products and
agricultural good via 7-Eleven
stores and 7-Catalog. At present,
the Company has more than
20,000 SMEs in every region as
its business partner. In addition,
the Company has initiated various
programs to develop the knowledge
and capabilities of its business
partners to operate their business
professionally.

- A Center for Donations and
Emergency Relief

The Company acts as a center for
donations and emergency relief
such as opening up a nation-wide
donation channel at 7-Eleven
stores through the “Thailand Prays
for Nepal” program, sponsoring all
the bank charges. Public donations
plus donations from company
executives and employees totaled
to 14 million baht.

Furthermore, the Company, along
with Jit Arsa CP ALL (CP ALL
volunteer club) and CP Group
employees, donated 10,000
emergency survival kits and 30,000



mats for the Nepal Earthquake
Relief mission through the “Thailand
for Nepal, by CP Group” program,
fulfilling our duties as caring and
responsible citizens of the earth.

Our Achievements

- Thailand’s Top Corporate
Brands 2015

CP ALL has earned a ‘Thailand's
Top Corporate Brands 2015’
ranking in the service industry
in the commercial sector for four
consecutive years according

to “Thai Corporate Brand

Value” research conducted by
Chulalongkorn University's Faculty
of Commerce and Accountancy.

- 2015 YouTube Ads
Leaderboard Winner,
as the producer of “The Everlasting
Teacher,” a socially responsible
advertising campaign that had the
top 10 most views and shares on
YouTube in the first quarter of
2015 awarded by Google Thailand.

- Forbes Asia Fabulous 50
awarded by America’s leading
business magazine Forbes, CP ALL
is the only Thai company to make
the list three years in a row. B

Corporate and Social Responsibility Report 2015
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Writers

Story : | Will Think of You by Uruda Kovin

Story : Our Hands Will Cool the Earth by Putahracsa

Story : Hope in the Valley of Mist by Veeraporn Nitiprapha

Story : Never Giving Up Takes You Far by Somkid Lavangkool

Story : The Life-Changing Scholarship by Weerasak Chansongsaeng
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For 27 years, CP ALL is proud to be

a part of the society, and to carry out
CSR activities for communities and

the environment. We have also come up
with a new format for our CSR report,
where distinguished writers are invited
to research in the issues they care about,
interview the people involved, and act as
a voice to let society know about these
inspiring stories.

Each of the writers has spent time
interviewing CP ALL stakeholders, namely
franchisees, 7-Eleven employees, SME
entrepreneurs, farmers, and Panyapiwat
Institute of Management scholarship
holders. During the time spent together,
the interviewer and interviewee formed
a special kind of bond - a bond made of
care, sincerity, confidence, and hope.
This bond became the inspiration for
the stories.

We hope that you would enjoy these
stories - true stories of those who have

a dream and never give up. For a complete
report of all our activities for the past

two years (2014-2015), please refer to
the CP ALL CSR report on the flip side of
this book.

Sincerely,
The editorial team
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CP ALL makes it easy to become a business owner. The Company supplies constant support
via a large knowledge base and a modernized retail system. Company employees are also
encouraged to join the program and be part of the successful ever-growing 7-Eleven chain.
To date there are more than 8,700 stores in Thailand.
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The issue of time was the main reason
why Tang decided to open a 7-Eleven
franchise. This does not mean hiring
someone else to run the store, but rather
being able to manage her own time. After
ten years of dedication to her work, she is
now able to delegate some of the work and
spend her free time on health.

In' my opinion, this is what true wealth is,
and it goes beyond mere monetary wealth.

Tang said that the first 90 days of
becoming a franchisee, she did not have a single
day to rest. When given the opportunity from
the Company, she was ready to go forward with
full dedication. As she recounted her experience,
her voice was firm and confident, her eyes
shone of happiness.

| imagined...

Ninety days without time off. | wouldn't be
able todoiit.

How did she manage?

She became a 7-Eleven store manager
after graduating high school to support herself.
[ went to university and lived on an allowance
from my mother.

She entered adulthood before | did. It was
not surprising that | could sense her maturity.

| called her “Pi Tang” (older sister), even
when | was certain she was younger
than | was.

| used to frequent this particular 7-Eleven
store, which Tang calls her home. At that time
I lived in Muang Thong Thani, and often found
myself waiting for a minibus at the Victory
Monument express way. Sometimes | would
wander about while | waited, or if the weather
was hot | would drop into a 7-Eleven to take
advantage of the air conditioning and maybe
grab a few snacks for home.
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Tang wants to create a happy workplace
for all her employees. She chooses her staff
from gut feeling, from their true ability, from
their sense of responsibility, not education
qualifications. She treats every one of her
employees as her own brother or sister, as
a family member. Whatever she eats, she shares
with them.

She rents a room in the area. She works
in the area. Naturally she gets invited to
merit-making events, monk ordainments and
weddings. | think she, her store, as well as her
team of staff, truly belong here, and are part of
the local community.

She told me again that her happiness is in
her ability to manage her own time, in working
with her brothers and sisters. At some point,
she might retire and give this store to one of her
younger staff member. In a way this is giving
them an opportunity, just as the company had
given her the opportunity of her life. Because
of that, she now has her own business. She has
a university degree. All this has brought her
parents tremendous joy.

“I'm from Khon Khaen. I'm a country girl.”"
She said confidently.

| smiled. If | were her, | would have rightly
been proud of myself as well.

The active and vivacious “Ram” is from
Hat Yai. She started working in the purchasing
department at CP ALL, but wanted to quit
after a few years. She never got used to
bribery, and was tired of saying no over and
over.

| was immediately impressed by her sharp,
determined look. Her superior might have-
seen the same thing and tried to retain her by
offering her a one-month break, but her chance
eventually came when the Company started the
employee franchisee program.
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Ram jumped at the chance.

| do not know who she was in the past,
but | can say that the woman sitting opposite
me is not the type who would stay in an office
job. She was full of energy. An aural of leadership
surrounded her.

She told me that her decision to own
a /-Eleven was the best decision she had ever
made. The work was challenging. She loved
seeing and helping people. The Company also
made it possible for her to own more than one
store. Now her business is thriving, with over 40
staff members in 3 branches.

Of course, she is looking to open a fourth.

“Not sure if it is going to work out,”
she joked.

| have no doubt she can do it. | could sense
her confidence.

Ram works from inspiration. She is
constantly moving forward, aspiring at growth,
all the while immensely enjoying what she does.
She talks of work as if mentioning the name of
a lover. She views her work as full of possibilities,
of the future, of stability.

The joy she gets from working is both
commendable and envy-worthy. She leaves
home early to work alongside her staff in her
three stores and leaves at eight. She sometimes
stays at her stores until 1 a.m.

Her staff members are mostly teenagers.
Many are in the government's Nonformal
Education program and have to take classes on
Sundays. This has made managing work shifts
more challenging, but Ram encourages them
to do it. She wants them to have a future and
always tells them never to stop looking for
better job opportunities.

Ram used to dream about opening a coffee
shap. Now she has three, one in each branch.
She made me a drink and gave advice on how to
enjoy it like a pro.

In one corner of her store there is a small
table and a few chairs - something | have never
seen at another 7-Eleven. She told me it was
for the customers. Sometimes school children
hang out there waiting for the parents to pick
them up. Her store has become a usual pick-up
spot for many of them, she told me with a proud
smile.

Ram is truly service-minded. She fully
believes in the future of the stores, as well as
the future of the Company.

| asked her if she ever thought about giving
up her stores and returning to her hometown in
Hat Yai.

“I might go back to Hat Yai someday,
but | will never give up my store.” Her smile
brightened the room.

| met with two businesswomen in one day.
Both are different, but had the same innate
ability that led to their success. | realized that
in all kinds of jobs, as long as you do it with love,
as long as you see the value in what you do, as
long as you are willing to give to the community
and truly be a part of it, there is boundless
happiness to be found.

From now on, every time | set foot in
a 7-Eleven, | will think of them. |
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This plastic bag reduction campaign is not the only conservation initiative CP ALL has taken up.
The Company also focuses on energy-saving designs for stores that helps reduce greenhouse
gas emission, as well as plans to upgrade in-store equipment and materials to ensure that all
7-Eleven stores and warehouses are as friendly as they can be to the environment and

the local community.
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The blistering hot air outside melted
away to a pleasant cool as the automatic

door slide to admit me into the 7-Eleven store.

After cooling myself down further with
an iced cocoa, and sitting down in a corner
to wait for my friend, | keep hearing a
sentence repeated over and over.

“Would you like a plastic bag?”

Normally you would expect the usual
“Would you like some dim sum as well?”

Or instead of dim sum it would be some kind of
snacks that the person behind the counter was
recommending that day.

In normal circumstances, a plastic bag is
a given. The staff would finish packing your
purchase into a plastic bag even before you
could blink.

Out of curiosity, | asked the staff and got
an answer that CP ALL was now part of the 16
institutions that were trying to reduce the use
of plastic under a campaign by the Department
of Environmental Quality Promotion.

At first the campaign aimed for a reduction
of the usage of plastic bags on the 15" of each
month, starting in August 2015, but the results
were amazing: 1.8 million fewer plastic bags in
one day. The Company then decided to promote
this on every 15" and 30" starting from
September.

"Even without the campaign, we always
ask the customers if they would like a plastic
bag. Now sometimes if it's only a few items,
the customer doesn't even wait for us to ask
and tells us not to give them a plastic bag,"
Prakairat, or ‘Jane’, the assistant manager of
the 7-Eleven store on Vibhavadi 64, reported
with enthusiasm. If it happened to be the 15%
or the 30", the staff would be even more
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involved in promoting the campaign. They would
explain the importance of these two dates to
the customers suggest reusable cloth bags
instead.

Yupa, or “Yu", the manager of the
pharmaceutical counter in one corner of
the store, is also part of this program.

“Normally it's more convenient for people
1o just put the medicine directly in their purses.
Except for drugs that needs to be kept away
from light, of course, that we have to put in
a special dark plastic bag,” she adds. This clearly
shows the care given to customers.

Although whether the customer would
like a plastic bag or not has become a standard
question that just rolls off the tongue, it is
never uttered as a reflex or afterthought. All
staff in the managerial level have had to join
a corporate social responsibility program “7 S,
and one of the topics is an environmental
awareness program called “Kid Thung, Kid Thung"
(literally “Think (of) Bag", a near pun of the
common phrase “I miss you"))

After the training program, the Company
arranges periodical refreshers through FC
Conferences on how to reach the wider
community with this conservation idea,
as well as how to explain the importance of
this program to the customers. Staff members
undergo extensive training to make sure they
understand the impact of plastic bags on global
warming.

To further the effort, within the stores are
campaign signs: stickers on the cashier counters,
displays on cashier screens, as well as t-shirts
the staff all wear every Friday, encouraging
customers to say no to plastic bags.

“Global warming is a big concern. The
customers can feel it themselves, like this
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particularly hot April we just had. The customers
are very understanding and cooperative. Only a
minority still use plastic bags,” said Yu. She said
most of her customers were regulars who lived
around the area.

Jane chimed in with her own story. “We've
had a group of Chinese tourists who were
staying in a nearby hotel. The guide helped
interpret for us, and the tourists were happy
to cooperate. Sometimes if they buy a lot they
combine their purchases and use only one bag,
saying they will sort out their own things at
the hotel."

It is remarkable that although there are
no point rewards or prize incentives, most
customers are happy to support the plastic bag
reduction program. Yu and Jane are proud of
their part in the environmental campaign.

“Ours is a big organization. If we work
together and pull it off, we can definitely make
significant contributions to the campaign.”

“I'm glad the Company has really invested
in raising our awareness of environmental
issues. Now whenever there's a CSR event,
we try to participate as much as we can.

For example, there's this program to clean up
a beach with the volunteers from CP ALL.
We are happy to do whatever we can to help
this planet.”

Still, Yu and Jane agree that the most
valuable habit they have developed is
“We never ask for plastic bags when we go
shopping anymore, because once we get home
they are just going straight to the trash.”

According to the data from the Pollution
Control Department, Thailand's plastic and foam
waste tally up to 2.7 million tons, or an average
of 7,000 tons per day. Of this amount, plastic
bags account to 80%, or 5,300 tons per day.

As we all know, plastic bags are seldom
biodegradable and may take up to 450 years
to decompose.

[tis not surprising that the government has
raised the issue of waste management as a top
national priority issue, aiming for an immediate
and sustainable action plan, before it starts
to affect our health, communities and the world.

Before leaving the store to face the
scorching noon sun, | bought a few more things
and said no to the plastic bag, happy to be part
of the campaign to ‘reduce’, and with plans
to reuse’ and recycle’ what plastic bags I had
accumulated at home.

If we all play our part and help spread
the word, we might create a chain reaction
that reverberates through society.

At the very least we can reduce plastic bag
waste and do our part in slowing down
global warming. M
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Our society is based on co-dependency. A cup of coffee that brings happiness to a coffee lover
can also bring happiness to many lives along its way, from the coffee shop franchisee who is
making a steady and sustainable profit to local coffee farmers in the North. This is possible
with CP ALL as the link, helping to improve the standard of living for all parties involved in

the system.
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You don't understand the meaning
of hope.

[T you enjoy the luxury of a city life
equipped with all sorts of conveniences and
full-time job, you might occasionally ‘hope’ for
ahouse, a condo, a new car, a nice school for
your children so that they can grow up with
well-to-do peers from respectable backgrounds,
to perhaps new fancy appliances, a new fridge,
a washing machine, a toaster, fashionable
clothes, fashionable sound systems, or perhaps
year-end bonuses that will ensure a nice holiday
trip somewhere.

No, you don't understand the meaning of
hope.

On the afternoon when I met A-Zue, the
air on the hill was cool and breezy. The sky was
Clear blue, a blue you only see on postcards,

a blue that Bangkokians rarely see as it is often
hidden behind dense layers of buildings.

When | got here last night the sky was already
dark. There was nothing to look at during the
journey, except sporadic glimpses of dim lights
from the midst of the wilderness. This morning
after I was woken up by the volleys of rooster
crows all along the edges of the forest, | made
my way through the fog to a hidden village
within the thick envelopment of Doi Chang.
Then | began to see what hope meant.

The first time | saw A-Zue was when our
group was touring the coffee bean factory.

He kept apart from us tourists, trailing behind
quietly under the shade. His three-year-old
daughter Ice zipped here and there around

him like a little insect. Her flower-patterned
overall that she wore over her native shirt and
pants made her look like a butterfly. Butterfly
Girl, I secretly named her. | tried to talk to her,
but she did not say a word. She was not afraid
or shy, just quiet like her father, who was more
of a man of smiles than words.
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I slowly learned that our driver who took us
here was actually A-Zue's brother. The father
and daughter duo had come with us to
the coffee field to be with his wife Air, who was
picking the first harvest of the year. A-Zue bore
no resemblance to hill tribes people we see in
movies. He has a Thai nationality, a Thai ID card,
a Thai name of ‘Somkid', healthy tanned skin and
a handsome face of thirty-something.

He graduated from Ramkhamhaeng University
and used to work in Bangkok, then a few years
in Taiwan, before returning to live with

his family in Baan Huay Lan in Doi Chang.

No, he is nothing like what we see in
movies. Apart from his loose bright-colored
pants, he was exactly like the majority of
Thai people. He just happened to live in a very
remote place.

Within this remote place, he met Air, a girl
from a Chinese family in Chiang Mai. The family
was originally from Yunnan, China, but somehow
ended up in Thailand about eighty years ago.
Air, with her soft features, gentle voice and
shy smile... | guessed this was why he fell in
love with her. Her smile made you feel warm
inside, made you feel like you could weather all
obstacles life decided to throw at you, made you
believe that you could go all the way without
ever being lonely again.

We talked on the phone first. We knew each
other through our relatives. At first we never
saw each other. A-Zue told me.

For how long? A bit more than a year. Then
you finally met in person? Yes. Then you fellin
love? Yes. The answers were short, but his eyes
lit up when he talked about the love of his life.

Then we got married and | brought her here.
A-Zue's love was simple. There was nothing
extravagant like what we see in music videos,
but the simplicity was beautiful -- as beautiful
as love can ever be. Then perhaps only when
you start a family, when you have a child called Ice,
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a quick but quiet girl like a cat with her mom's
smile, who flit about like a butterfly

in a coffee field, then you might start to
understand what hope means.

The coffee field has its own music. | only
heard it when I inside. It was a soft, special kind
of whisper, when the wind ran through
the branches and rubbed the dark leaves
together. The coffee field is not as impressive
like the tea fields we visited yesterday.

There, tea trees were planted in perfect rows

of green, offering hours of picture opportunities.
Here, A-Zue's coffee trees are planted on

a steep slope, condensed and intertwined under
the shades of macadamia trees that tangled

in passion flowers. Some of the coffee trees
were so full of fruit that the branches stooped
downward. Some of the fruits have turned

red, signaling the beginning of the four-month
harvest.

Air was picking ripe coffee beans with her
sister with the sunlit valley as the background.
The red fruits would then begin their journey
and go through a screening process for only
the best quality beans. Dehumidified, the beans
would travel beyond this hill, over the next
and the next, until they are finally processed
and given a new life as the fragrant seductive
fresh coffee that we all know well, in some
All Café corner in a 7-Eleven somewhere, at
a price that is perfectly affordable by all. This
coffee franchise is truly one of the commaon
people, with a minimal investment and a quick
turnaround.

That is the meaning of hope. The Arabica of
Doi Chang is the hope of A-Zue's, as well as that
of the thousands of families who live in a valley
of fog, to a better future. The ripe red fruits will
become savings, which will translate into an
extra room to the house, and a pick-up truck...
things that have never been on a Bangkokian's

wish list. In this faraway place, a car means
everything. It makes it possible for you to bring
extra produce, like macadamia or passion fruit,
or various types of local vegetables, down

to sell in the town market. It makes it possible
for you to send your child to school. It makes it
possible to take your loved one to the hospital
in times of emergencies. It also makes possible
countless conveniences in everyday life.

But most of all, it helps connect the secret world
of the coffee valley to the outside world.

A car also brings them home.

You will never understand why returning
here is so important to the locals, if you have
never seen the postcard-worthy blue of the
sky, or heard the folk tales that have been
whispered through numerous generations, or
breathed in the bittersweet air filled with faint
Arabica, or woken up in a sea of fog as white
as clouds with the woman you love beside you.
Perhaps all this is enough to make you realize
that there is nothing more you need in life
beyond a steady source of income that allows
for a simple life, and a loving family amidst your
people in an environment you grew up in.

No, you will never truly understand.

Perhaps, simply not having to wake up
in someone else’s land and go to bed with
a stranger is the most important thing.

When you have seen the sky in the coffee
valley, heard the simple tale of love like that of
A-Zue's, then you might start to understand
why itis so important for CP ALL does to offer
a higher buying price for coffee beans than the
market, and what a simple act of buying an cup
of Arabica in a convenience store can do for
aperson’s life.

Then you might understand also what
hope means.
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Saman Klinnakthanakorn was born in
1951 in Wangmanow, Paktho, Ratchaburi,
in a poor farmer's family. Her parents toiled
on the rented land to support 4 lives.

My childhood was full of hardship. My family
was often starving.

There was simply no money even for food,
let alone school. We were always trying to trap
fish and shrimp, hunting for wild mushrooms and
vegetables, anything to prolong our lives day
by day.

I managed to graduate Primary 4.

The teacher came from the local school to
convince my parents to let me continue,
because | did very well in school. My mom and
dad cried. They wanted me to have an education
so that I could have a future, but there was

no money.

I left school and found work as an assistant
to a seafood seller, Every day | walked ten
kilometers from the village to the train station
-- did this for 8 years. There were no holidays.

The seafood seller saw that | was
hardworking, so she asked me to marry her son,
who was about 7-8 years older than me.

After marriage, | felt like | was living in hell.
My husband didn't even like me. He didn't care
about me. | felt invisible.

We lived together, but we never talked.

I worked every day for my mother-in-law,
carrying food from the village to the train
station, and then taking the train to Prannok
market in Bangkok. All the money we made,
my mother-in-law took. She gave me less than
50 satang a day to live on.

One day during the last phase of my first

pregnancy, | was coming home from Bangkok on
a bus. The bus crashed and flipped over.
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The passengers were badly hurt. | could hear
cries of agony all around me.

The rescue team pulled me from the
wreckage, but | crawled back in for the wallet.
My mother-in-law would have killed me if | lost
the money.

When | got home, my mother-in-law yelled
at me. She said | was stupid for getting on a bus
that crashed. She asked me why | hadn't chosen
one that wouldn't have crashed.

| asked my mother-in-law to take me to
the hospital for a check-up. She told me to go by
myself. When | asked for some money, she gave
me 50 satang.

I went home to my parents' and did what
| could with the birth. | cut the placenta myself
and cleaned the baby.

I did this for all my three children. There was
no money to go to the hospital. After my baby
was born, I would immediately go straight back
to work.

A lot of food trucks passed by our house
every day. | would go out to look at the food
and swallow my own saliva. | couldn't afford
any of it.

One day my dad showed up at my house.
He was very ill. He asked me for 300 baht to buy
medicine. | reached into my pocket. There was
only 50 satang. | started sobbing.

How could life be this cruel? | told my dad
that I would find the money in a few days.

My dad pleaded for me to come before he died.

My dad's words broke my heart. I cried my
eyes out. But I couldn't do anything. | could
only watch my dad die. In the end | couldn’t do
anything for him.

| was devastated. | felt completely
worthless. | felt less than human.

So | decided to stop being a slave. | left
the house and found work selling papaya salad.
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I waded through 20 kilos of muddy fields every
day selling the food. | was paid 50 baht a day.

| went to bed at midnight and woke up at
3 am. every day. It was backbreaking labor, but
I'held on. I wanted my children to be able to go
to school.

| didn't want them to suffer. I didn't want
them to grow up without prospects like | did.
It was a very difficult time, but for my children
| could do anything, I would die for them.

| did this for over a year. The owner stopped
doing the business. I was again without income,
so | decided to do it myself. | put down a small
investment to cook and sell food myself.

| went to the market, but was unwelcomed.
Wherever | sat down with my products,
the stall owners tell me to leave, Nothing sold.
My basket was still full at the end of the day.
It was a terrible loss.

What could | do? | decided not to bring it
back home. | gave away all the food for free,
to all the stall owners in the market.

The next day, they all wanted me to sell
my food in front of their stalls. | had a dilemma
again, but this time was not knowing which stall
to set upin front of!

When | could settle down, | started to have
regular customers. My papaya salad sold really
well, People were asking for sweets.

So | started making sweets as well - all
kinds of traditional sweets.

At first I didn't know how to do it. I just
kept trying. Sometimes | accidentally burnt
everything. It was all inedible. And | had to
throw it all away.

But I slowly improved, and | never stopped
trying, until my sweets were the best in
the market. People started ordering in bulk
to re-sell somewhere else.

So | started doing both wholesale and retail
at the same time.

At that time the coconut custard from
Petchaburi was very popular. | started making
coconut custard too. It was a hit.

I'had to get on a bus to deliver the sweets
to different places. So | gave everyone who
worked on the bus free sweets - the driver,
the driver's wife, the conductor.

After that | didn't have to pay my bus fares
anymore. Sometimes | had a lot of orders and
couldn't finish in time, but the bus would wait
in front of my house. The bus conductor would
come and help me carry my deliveries.

The bus would stop in front of the shops
and honk, and someone from the shop would
run out to get the deliveries. By that time my
life had improved tenfold.

During the 19397 economic recession, a lot of
places went out of business. People lost their
jobs. But | was still doing very well. | decided
to rent my own market stall.

I bought a pick-up truck and did the
deliveries myself. One day, a Thai person living
in the US came to my stall and was impressed by
the sweets, She bought everything, saying she
would give it all to her relatives.

The next day, she came back to order
6,000 packets of sweets. | almost fainted from
happiness. I had never sold that much.

That was not the end of it. She wanted
6,000 of everything, every month, frozen,
so she could resell in the US.

After three years, | had saved 5 million baht.
| went around buying land in Petchburi. This was
intended for my children. | didn't want them
to suffer like | did.

Luck was on my side. | bought 12 rai of
land for 3.7 million baht. After a few months,
someone offered to buy it for 10 million baht.
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So I'sold that 12 rai and bought another
piece of land of 20-something rai. Then people
asked me to join the Petchburi OTOP program.
| toured around the country and the orders
never stop coming.

| couldn't handle production of that scale,
so the provincial OTOP officers suggested that
| start a factory. So that's what | did. | borrowed
30 million baht from the bank to build a factory
in 10 rai of my land.

In 2007, someone contacted me, wanting
to sell my goods in 7-Eleven. I was elated.
This was how | could get out of debt.

So | started up a company with the person
with a start-up fund of 3 million baht. The other
party owned half of it. | handled the production;
they handled the contract with 7-Eleven.

But it was not as rosy as | thought it would
be. Officially my co-partner owned half the
shares, but they never invested a single baht in
the company. Theirs were free shares.

And they still asked for a salary; 30,000
a month. They also asked for down payment
for their pick-up truck. That was 150,000 baht.
I'had to pay for gasoline, meals, entertaining.

| covered all their expenses, plus monthly
installments of 5 thousand baht for their
pick-up truck.

It was all my money, but officially the truck
was under my partner's name.

Then my partner asked me to make a
sample batch for 7-Eleven. It was an enormous
batch. Again, it was all my investment.

Then they said the quality was not up
to standards. My partner sold the products
elsewhere and kept the money. They asked for
another 30,000 baht allegedly to buy products
for 7-Eleven, but as far as | know they just kept
the money.
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Eventually we succeeded. Our products
were now being sold in 7-Eleven. The first
payment was made into the company account,
which required two signatures: mine and my
partner’s, to withdraw funds. My partner asked
for half the total payment.

I'had paid for everything, but my partner
took half the income without helping to pay a
single baht towards the expenses. It was
a disaster for me.

I'had no money left. The first batch sold,
and 7-Eleven ordered the next batch. I didn't
have the money to buy the ingredients. | was
at my wits end.

So | decided to walk in and talk to the
management of 7-Eleven myself. | told them
everything. | told them | was an upcountry
person. | only graduated Primary 4. I had no idea
how to do business.

I told them | didn't know how to do this.
Help me. | didn't know who to turn to, didn't
know how to continue.

| didn't expect the results. The people at
7-Eleven really took care of me.

They were respectful. They gave me good
advice. They were angry at how | was treated
by my partner. They told me how to get myself
out of this mess.

| was really moved to tears. At the end
| got my company back. | parted ways with the
partner, and directly did business with 7-Eleven
myself.

The bond between 7-Eleven and myself is
very deep. It's like we're close relatives.

Every time | walk into the 7-Eleven office,
the managers would introduce me to their staff,
saying "Auntie Saman is here. Everyone take
good care of her!”
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They're always helping me. They said |
came a long way to the office, so don't make me
waste my journey.

I don't know what praise to give. They
are really good people. They're so full of
compassion. | was born with nothing, but they
have given me a chance to do something with
my life. | was literally in tears from gratitude.

The people at 7-Eleven treat me even
beyond a business partner. Everyone is very
respectful, very helpful, always willing to help
me solve problems.

They are my relatives, my family.

I want to let everyone know that doing
business with 7-Eleven is not difficult.

They don't treat us like employees. They
don't make things difficult for us. For me,
7-Eleven is family. They want us to grow, to go
together with them towards success.

| owe everything to 7-Eleven. | would like to
thank them from the bottom of my heart. | love
and will always do business with 7-Eleven for
the rest of my days.

Thank you, my dear family. B
Antie Saman
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Xiao Fang is one of the hundred thousand young people who were given education
opportunities by CP ALL through the Company's various funding programs, including
the Panyapiwat Education Fund, Panyapiwat-CPRAM Fund, PIM SMART, Children of
Southern Thailand Veterans Fund, and the Children of Traditional Retail Shops Fund.

All these scholarships are commitment-free and aim to give good students who lack
the necessary funds a chance to enter the Work Based Learning program at Panyapiwat
Technology College and the Panyapiwat Institute of Management.
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Xiao Fang Sae-Yang is one of
the lucky people whose life has been
turned completely around through
education, possible through scholarships
from CP ALL.

Xiao Fang was originally from
the mountainous region around the Northern
border of Thailand. Her parents migrated from
Yunnan, China, and settled down in Arunothai
Village, Chiang Dao, Chiang Mai. They made
their living through planting seasonal crops and
working as field hands, which gave them enough
to support their four children, but not enough
to send them to school.

“| started school two years later than
my peers, because | had to help mom take care
of my younger siblings. Through primary and
high school, mom and dad always told me
to study hard, so | would be able to escape this
life of laboring in the fields in harsh weather.”

Xiao Fang took this to heart and was
always a good student.

"But when | graduated Mathayom 6 from
Arunothai Witthayakom School, my mom told me
there was no money to further my education.”

Even so, Xiao Fang was determined to find
a way. Most who graduated Mathayom 6 from
her school often found work as a guide
for Chinese tourists, but Xiao Fang believed
she could go further if given the chance at
higher education.

Her guidance counselor at school
introduced her to the Panyapiwat Institute of
Management, which was run by CP ALL.

The institute offered scholarships and
a guaranteed job placement.

Xiao Fang secretly applied for
the scholarship. She only told her mother after
she was accepted.
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"My mom was surprised. She had no clue
I had applied, but she kept saying that there was
really no money for me.”

Although the tuition fee was covered
by the scholarship, Xiao Fang still had to do
something about her living expenses.

“Mom gave me 5-6 thousand baht to help
me settle in during the first month, but that was
all. ' had to quickly find work, or | would starve.”

It was a struggle at first. She had no clue
how to get around or which bus to get on.

"I kept asking people. Sometimes | got lost
but then quickly learned. | always had sour dried
mango with me whenever | got on a bus.

The seniors asked me why. | told them it was
to counter motion sickness. They thought it was
very funny.”

But during her job hunt, a terrible realization
struck her. Without Thai citizenship, she was
barred from working most jobs!

"l applied at a big mall. They told me | had
to have a Thai citizen ID card before they could
consider me.”"

In the official Civil Registration System,
Xiao Fang fell under the category of
“Mountainous Area Communities (Non-Hill Tribe)".
She held a pink “Thai Person without
Thai Citizenship” card, on which her birth date
was recorded as 1989, but according to
Xiao Fang she was bornin 1991 in a farmin her
village. Her parents failed to notify the officials
in time, so her birth year was incorrect, and
she was not given citizenship.

“Nowhere would accept me. | had no idea
what to do. | felt like there was no road ahead.”
She had tears in her eyes as she recounted
the hardship.

“Without citizenship | couldn't work,
and that meant | would starve. But then the
professors at the Institute helped me get work
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as a waitress in arestaurant, and an extra job
tutoring Chinese language, and another one as
an archive clerk at the National Resources and
Environmental Crime Division, where they paid
wages in cash without having to go through
the bank system. You see, without citizenship

| couldn't open a bank account. At that time

I' was always worrying about not being able

to pay rent.”

In the second year, Xiao Fang was
successful in applying for the PIM SMART funds
from the Institute. It gave her an extra 3,000
baht a month.

"This was my rent money. After that | didn't
have to warry about rent.”

Through scholarships and working, Xiao Fang
supported herself through her Bachelor's degree
at the Panyapiwat Institute of Management in
Chaengwatthana.

“| studied from Monday to Friday, finishing
around 5pm. Then | waited tables until 10-11pm.
I'had another job during the weekends.

IT I had class during the weekend, | had to find
extra work, like getting a job as an interpreter or
guide for tourists. Sometimes | didn't finish until
midnight. Then there was course work | had to do.
I'went to bed at 1 or 2pm every day the whole
four years. Sometimes working meant

I'had to miss some of the classes, but | managed
to graduate in 4 years.”

The scholarships required that she maintained
a GPA of at least 2.75 to be qualified. This was
not a problem for Xiao Fang. She graduated
in Business Chinese from the Faculty of Arts
with a GPA of 3.48in April 2015.

She still had to struggle with paperwork for
many months after graduation, because even
with a Bachelor's degree, she was still not a full
Thai citizen.

She finally found work as a sales executive
at King Power this past August.

"My dream right now is to save enough
o build my mom a new house. Right now they
are still living in @ bamboo house. Then | want to
have my own business. | don't want to be
an employee for the rest of my life. | love children.
Maybe | will open my own Chinese language
school.”

“If not for the lack of citizenship, many
doors would open for me."” This is what
Xiao Fang learned from her experience.

"I spoke both Thai and Chinese growing
up. I'm fluent in Chinese. | understand both
cultures. | wanted to get into the Thai-China
import-export business. | was offered a job
at a company in China, but | couldn't take it,
because without citizenship | couldn't get travel
documents.”

Education has opened up her world, but
without Thai citizenship, her opportunities are
still very limited.

Her next dream is rather simple, but fraught
with uncertainty:

She wants to be a full Thai citizen. l
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