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Designing enhancements such as delamination functionality for multilayer
packaging would enable safe consumption and ease recycling for consumers.

How a recyclable and a hygienically sealed flexible-plastic drinking pouch could work

Closed Tear Outer film of Outer film Consumers peel the front
pouch seal spout area is exposes hygienic and back film off the
free to fold down inner foil layer empty pouch to recycle

N

Source: McKinsey Design SF Studio

1. Design with a strong sustainability narrative (N15@8NLUULNBANNEIEY)
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2. Design with hygiene in mind (n1358nwUUNAUeDIgYOUNLIY)
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Packaging designs can optimize products for e-commerce by preventing
damage, boosting productivity, and improving the consumer experience.

E-commerce-adopted packaging that could be ship-ready’ with minimal added transport
and protective packaging

1Py -
ey,
~ONS
Protection Tamper proof Rapid fill Return
E-commerce Secure products Optimize speed and Design convenient
tested to prevent against tampering productivity for packaging and
product damage filling at e-retailer system for returns

AR 10CTUF
MW 80g> 4

UNBOXING

Optimized for Ship-ready Unboxing Track and trace

e-commerce Ship-ready primary Improved consumer Increase technology
Full packaging for and secondary unboxing experience integration to allow
e-commerce channel packaging merging track and trace

at lowest cost possible

'A combination of primary and secondary packaging offering minimal added transport and protective packaging.
Source: Expert interviews; McKinsey analysis

3. Design for the e-commerce, ship-ready, and direct-to-consumer models
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10 Top Packaging Design Trends for 2021

(Source: 99designs.com)



https://99designs.com/blog/trends/packaging-design-trends/

1. Tiny illustrated patterns that reveal what" s inside

’

Tea packaging design by Gamal Assy via Behance
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https://www.behance.net/gamalassy



https://99designs.com/profiles/maneka

CANNABIS-INFUSED

PREMIUM

HOT COCOA

Just Addl Hot Water

| 2.5mgTHC [ OmgCBD |
NET WT.0.52 0z (15)

Packaging design by Urukova


https://99designs.com/profiles/2680051
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Packaging design by Gstars



https://99designs.com/profiles/gstars

Packaging design by Cime


https://99designs.com/profiles/1652363
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Packaging design by FreshApple


https://99designs.com/profiles/freshapple

2. Authentically vintage unboxing experience

Packaging design by Giocovision
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https://99designs.com/profiles/1881965
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Packaging design by Agi Amri


https://99designs.com/profiles/796402
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Packaging design by balsheentayo99



https://99designs.com/profiles/cakamura

Packaging design by G@rry



https://99designs.com/profiles/2775046

Packaging design by GoodEnergy


https://99designs.com/profiles/goodenergy



https://www.behance.net/cruce

3. Hyper-simplistic geometry
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Wine label design by ed-creative Packaging design by monostudio
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https://99designs.com/profiles/2667957
https://99designs.com/profiles/monos
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Beer label design by exsenz


https://99designs.com/profiles/exsenz

ASSIST

FUNCTIONAL DRINK

Packaging design by Senchy


https://99designs.com/profiles/senchy

Beer label design by lliiaa


https://99designs.com/profiles/lliiaa

riiichy

CHOCOLATIER

Packaging design by 01001101


https://99designs.com/profiles/1470905

Q i(.)COLAffE.

Product packaging design by Nubia Design


https://99designs.com/profiles/nubiadesign

4. Packaging dressed in fine art

By Lucaloni
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https://99designs.com/profiles/2525315

e via Behance



https://www.behance.net/ostecxcreative

Q
=
=
Q
Qo
9]
2]
.
Y
=
20
)
O
e
T
S
Q
O
S
=
Na)
—
<



https://99designs.com/profiles/ossobukovisual
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Wine label design by Windmill Designen



https://99designs.com/profiles/3260224

GALLERY
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Still life painting inspired cheese packaging by The Clients Agency via Behance



https://www.behance.net/TheClientsAgency

Can design by Andrea Le 6 n via Behance



https://www.behance.net/reskual



https://99designs.com/profiles/artmirei
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Packaging design by Emir Alcic



https://99designs.com/profiles/emiralicicdesign

5. Technical and anatomical ink drawings

a a a Product packaging design by Emir Alcic
5. Tdwmalia10n 1WN18301a(Enin)
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https://99designs.com/profiles/emiralicicdesign

HONEY BAY

WINES

PINOT NOIR

375ML 12FL 02

PINOT NOIR

375ML 12FL 02

Product packaging design by Footstep


https://99designs.com/profiles/footstep
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Packaging design by Sonia 'gg



https://99designs.com/profiles/soniamaggi
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Product packaging design by Martis Lupus



https://99designs.com/profiles/martislupus

Packaging design by LizYee


https://99designs.com/profiles/2068678

Product packaging design by G@rr


https://99designs.com/profiles/2775046

BONHERBALIST

Product packaging design by GOOSEBUMPS



https://99designs.com/profiles/goosebumpsstudio

6. Organically shaped color blocking
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Packaging design by monostudio
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https://99designs.com/profiles/monos

Packaging design by Eva Hilla



https://99designs.com/profiles/evahilla
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Packaging design by gromovnik


https://99designs.com/profiles/gromovnik
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Kips- \IIYANINS & HERBAL TEAs

Ji ding™
Packaging design by JianBran
ac


https://99designs.com/profiles/jianbranding

NZRAY

HEMP OIL

400 MG | NO THC

Net Wt. 1oz / 30ml

Packaging design by Jelena M.


https://99designs.com/profiles/214050

7. Product names front and center
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Packaging design by Pepper Pack Design
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https://99designs.com/profiles/pepperpackdesign
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raspberry lemon

whole food energy bar
9g. plant-based protein
S56g

Packaging design by domo design


https://99designs.com/profiles/2825217

Label design by MANTSA


https://99designs.com/profiles/kennetholympia

Supplement packaging design by Igor Kovalev via Behance


https://www.behance.net/IgorKovalev
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Packaging design by Mila Katagarova



https://99designs.com/profiles/1186615

ALKALINE WATER

TEXAS

aging design by :-DiegoGuirao



https://99designs.com/profiles/1801432

8. Picture-perfect symmetry
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https://99designs.com/profiles/1158351

Packaging design by Mj.vass


https://99designs.com/profiles/1158351
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Packaging design by merci dsgn



https://99designs.com/profiles/mercidsgn
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Label design by Sisia Du via Behance


https://www.behance.net/sisiadu



https://99designs.com/profiles/ralucade

9. Story-driven packaging featuring quirky characters

Beer can design by ultrastjarna
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9. UTTRNUINNTULARBUAIBITBITIINAAIAZATUUANY Beer can design by drawziart
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https://99designs.com/profiles/ultrastjarna
https://99designs.com/profiles/drawizart



https://99designs.com/profiles/2584369

Tinest Swiss “Old om” Gin.
Yandcrafted. distilled and bottled in small
batches. Refined with candy sugar.

7o € 051 425% ALC/VOL. ~?® * o

Label design by monkey-mother



https://99designs.com/profiles/monkeymother

3 ’;‘;, DISTILLED FROM GRAIN

40%/ALC/VOL



https://99designs.com/profiles/wintrygrey

Smooth and creatny beeakfast blead
Net Weight 1202 (3362)

Packaging design by K .art



https://99designs.com/profiles/khanchi

10. Solid all-over color

o Packaging design by yand.
a = %
10. ANUNIRUA

Uiiﬂﬂﬂd%ﬂﬂﬂﬂﬁﬁ’)%ﬂ’]ﬂL%N@U%U\iﬁaﬂﬁiﬁu Tu
1 L |

ﬂma"aaLfmmummn‘umiaanquussanmmma'ﬂﬁﬁ'ﬁaiﬂﬂa'au"lmua“’l%awaﬂiaLLa"Iﬂmﬂu UUAD

U 2021 mmw"‘lﬂmumsaanu:u*umsan sifsadeuarlaiidunienis aanied
a a o % ¢ N e A v o9
davilnsudidnanduillaly

Uiiﬂ“ﬂm%ﬁ%ﬂﬂﬁﬂu%wﬁun’]i‘ﬂ’]L‘UB


https://99designs.com/profiles/yandli

bumps

smelling salts
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LittleDarjeeling

indian Darjeeling Tea

20Tes bags
1Bz {509

The perfectblénd fora cozy nignt in.
Babo's richest blend s full of deficious
malt flavors, sweet butterscotch, and
delicate spices. A dreamy after taste
of vanilla and roasted aimond will

makeyou fall in love.
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Packaging design by vitalfuerze
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FEELGO®@DA&

Contains only
real(ly) clean
ingredients.

0®0

FEELGO®D

Bye, bye,
ibuprofen.

0 ® 0

™ FEELGO®D &

Do you even
recover?

0@0

" FEELGO®D 4

Soreness
justcried
“Uncle.”

0®e0
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